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Module Aims  

 
This module will explore what makes brands so valuable and how organisations or individuals 
can apply this knowledge to develop and build successful brands.  This module will enable 
students to understand current thinking on how consumers perceive and interact with brands, 
brand values and how to apply these in contemporary business. 
 
 

 

Intended Learning Outcomes 

 

Key skills for employability 
 

KS1 Written, oral and media communication skills 

KS2 Leadership, team working and networking skills 

KS3 Opportunity, creativity and problem solving skills 

KS4 Information technology skills and digital literacy 

KS5 Information management skills 

KS6 Research skills 

KS7 Intercultural and sustainability skills 

KS8 Career management skills 

KS9 Learning to learn (managing personal and professional development, self- 

 management) 

KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 Understand how successful brands are built and maintained 

KS1  

KS6  

KS7  

2 
Evaluate their own organisations or personal brand and the 
core brand values which underpin this.  

KS3 KS2 

KS4  

KS9  

3 
Demonstrate how branding can build their business or an 
organisation which they are familiar with.  

KS5  

KS8  

KS10  

Transferable skills and other attributes 

Self-awareness 
Influencing others 
Personal development 
Communication skills 

 

Derogations  

 
N/A 
 
 
 



 

 

Assessment:  

Indicative Assessment Tasks:  

Assessment one: Students will present a review of their current brand values and a brand 
proposition either for themselves as a personal brand or for their organisation (15 minutes 
plus 5 minutes Q&A).  

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment 
Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 

appropriate) 

1 LO1-3 Presentation 100 15 mins N/A 

 

Learning and Teaching Strategies: 

This module will be delivered using a combination of workshops, group tutorials, personal 
mentoring, student led-discussion, practical exercises, case studies, directed and self-
directed study. 

 

Syllabus outline: 

1. The concept of brands 
2. Psychology of Branding 
3. Branding: What works 
4. Personal Branding: How it is different? 
5. Brand Values and developing your brand 
6. Branding strategy 
7. Evaluating Branding strategy and effectiveness 
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